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COMPANY INFO
-Founded by Steve Ells on July 13,

1993 in Denver Colorado

-The name Chipotle comes from
the Nahuatl/Mexican name for a

smoked, dried jalapeno chili
pepper

-Mission Statement: Food with
Integrity

tc5042



INSTAGRAM
@chipotle



TWITTER
@ChipotleTweets



TikTok
@chipotle



FACEBOOK
@Chipotle Mexican Grill



FOLLOWERS ON EACH PLATFORM

Twitter
Instagram

TikTok

Platform Followers
1.1 Million
1.1 Million
1.7 Million

Facebook 3.3 Million



PLATFORM DEMOGRAPHICS

Primarily Millenials
and Gen z-ers, with

some content for older
demographics

Millenials Millenials
Every

demographic
from Gen z and

older



VOICE AND TONE

Chipotle has a humerous
and playful tone across

their social media
accounts due to their

younger business
demographic 



FREQUENCY OF POSTS

2-3 times a week,
does not utilize

stories very often

At least once or
twice a week,

sometimes
reaches 4-5 times a

week

Varies from posting
everyday to not

posting for 2 weeks

Average of once
every 2 weeks



PURPOSE OF EACH PLATFORM

Promotional, Selling,
and Interactive

PromotionalPromotional Promotional, Selling,
and Interactive



WHAT I WOULD CHANGE

Use the story feature
more often

Create more Fun Fact
and Boomer content

Post more
often and

create a bigger
variety of

content such
as more

serious posts

Find more User
Generated
Content to

retweet



CITATIONS
https://mission-statement.com/chipotle/ 



https://www.chipotle.com/values



https://www.thebalancesmb.com/history-of-

chipotle-mexican-grill-3973222



https://www.businessinsider.com/typical-
chipotle-customer-demographic-white-

married-millennial-2021-8

https://mission-statement.com/chipotle/
https://www.chipotle.com/values

